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All on deck
Enjoy the view from
your own plunge pool.
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Waterworld

Pavilions feature open,
breezy design to bring
the outside in (and left).
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When is a resort not a resort? When it is a retreat,

a hideaway, an escape? At Qualia, which brings a rari-
fied new level to the Hamilton Island holiday experi-
ence, they've settled on ‘escape’.

Okay, sunny Hamilton Island is just a geographic
reference, because there's widespread agreement that
Qualia has set a new benchmark for Australian tour-
ism. Better still, it has done so without confusing
sophistication with conspicuous luxury.

The chic 60-pavilion escape on the northernmost
point of Hamilton Island, which was due to open this
month, has all the trappings of the most elegant high-
end getaway. The north-facing Windward Pavilions each
have stunning ocean views and their own private plunge
pool, while the west-facing Leeward Pavilions have
private sundecks with open-air cloudburst showers.

There's a choice of two restaurants, a gym (with

an inhouse personal trainer) and yoga area, plus a- "

library. There's also Spa Qualia, with six deluxe treat-
ment rooms in which guests can indulge in an indige-
nous hot stone massage treatment, among other stress
relievers. For those who want to travel further afield,
two-seater golf buggies are available for private use.

There is none of the glitzy theme-park artifice
that can sabotage many resort experiences, just the
understated sophistication of a thoughtful concept
overlaid with unmistakable yet sensitive references to
local lifestyle and landscape. The guest experience here
is clearly focused on a connection with the environ-
ment. Qualia is where busy professionals can escape
the rigours of the boardroom and rejuvenate.

Visually, the retreat is 100 per cent tropical Aust-
ralia — glimpses of corrugated-iron roofs, wide eaves,
ventilation slats in the roof peaks, verandas and breeze-
ways shimmering through alacework of eucalypts and
flowering melaleucas. The resort respects and comple-
ments the natural beauty of a setting surrounded by
the Whitsundays waters. But the elegance of its
interiors and fittings, and the excellence of its ameni
ties and services, places it among the best intern-
ational experience-driven resorts.

The term ‘experience-driven’ brings us to the name
‘Qualia’. Owner Bob Oatley and his family — well
remembered for Rosemount Estate wines — have spent
an estimated $75 million on a development deserving
of a distinctive name. Qualia (kwah-leea), a word of
Latin derivation meaning a combination of sensory
experiences, hit the spot and had the added benefit
of not containing the words paradise, palms, plaza,
coral or dunes.

While Australian tourism is euphoric over having
a knockout new benchmark, it'’s reasonable to ponder
whether the project is a magnificent vision or just a case
of good capitalists adjusting to an evolving market.

Executive chairman Sandy Oatley says Australian
tourism needs a new luxury resort to maintain its com-
petitive position in the global market.

‘It is international in its level of quality, but designed
to be a distinctively Australian experience,” he says.
“In particular, we wanted to share the sense that, in
Australia, elegant can also be casual. While everything
is of the finest quality, we went out of our way to avoid
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